
Explores how Pentecostal Charismatic Churches (PCCs) in Kenya use media to construct and
represent gender roles.
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 Research Questions

1. How do PCC media messages represent gender? 
2. How do they reproduce categories (liberation, equality, tradition, etc.)? 
3. What rhetorical strategies are employed? 
4. How are paralinguistic features expressed?

Objectives
Assess communication media used by PCCs
Analyze gendered representations in media
Examine rhetorical and paralinguistic strategies

Theoretical Framework
Mediation of Meaning – Media creates
shared meaning through religious
narratives (Hoover, 2006; Campbell,
2017)

PCCs shape African public sphere through gendered media
messages that reinforce, challenge, or normalize gender roles.
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